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. Ridgway, Clayton

. Social Media Marketing
. Product Placement

. Affiliate Marketing

. Podcasting

. E-Mail Marketing

. Sponsorships

. User-generated content
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The Impact of Instagram Marketing Influencers in the
Fitness Industry on Consumers’ Trust
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Abstract

This study aims to investigate the impact of Instagram marketing influencers
in the fitness industry on consumers’ trust. The research method is descriptive
and its statistical population consists of all Iranian Instagram users, from
which a sample of 100 people were selected by available sampling method
and was evaluated using effective marketing questionnaires and overall
consumer confidence. Research data were analyzed using a Pearson
correlation coefficient, and structural equation modeled using SPSS-22 and
Smart PLS software. The results of the present study showed that there is a
positive and significant relationship between perceived correctness,
benevolence, and knowledge with consumers’ trust. The results of the
structural equation model showed that the research model has a perfect fit and
that influential people in the fitness industry, especially through Instagram
app incur impact on consumer confidence.

Keywords: Marketing; Influential People; Customer Trust; Fitness Industry;
Instagram.
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